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About Henkel
Our progress and performance in sustainability was once
again recognized in numerous rankings and ratings in
2017. For example, Henkel is listed in the S&P Dow Jones
Sustainability Indices World and Europe as “industry
group leader” in the Household Products category.

Henkel operates worldwide with leading innovations,
brands and technologies in three business units:
Adhesive Technologies, Beauty Care and Laundry &
Home Care. Founded in 1876, Henkel holds globally
leading market positions, both in the consumer and in
the industrial businesses, with well-known brands
such as PERSIL®, SCHWARZKOPF® and LOCTITE®.
Henkel employs more than 53,000 people.

Henkel’s preferred shares are listed in the German stock
index DAX.

Sales by business unit

Shanghai,
China
Regional Center

Stamford,
Connecticut, USA
Regional Center

Rocky Hill,
Connecticut, USA
Regional Center

Around

$22.6
billion in sales*

North American Highlights

Up to

Around

Adjusted 1 return on sales (EBIT):
up 0.4 percentage points

billion in sales*

17.3%

$5.8

2017

Düsseldorf, Germany
Global Headquarters

Vienna, Austria
Regional Center

Global Highlights 							

More than
47 %	Adhesive Technologies
33 %	Laundry & Home Care
19 % Beauty Care
1 % Corporate

More than

53,000

40%

9,000

More than

More than

Around

70

years of brand and
technology success

facilities

employees

Corporate = sales and services
not assignable to the individual
business units.

of our sales generated in
the emerging markets

employees

Sales by region

2017

Mexico City,
Mexico
Regional Center

São Paulo, Brazil
Regional Center

Dubai, United
Arab Emirates
Regional Center

40 %
30 %
26 %
3%
1%

Emerging markets ¹
Western Europe
North America
Japan / Australia / New Zealand
Corporate

2,100

social projects supported

141

1 Eastern Europe, Africa / Middle East,
Latin America, Asia (excluding Japan).

*Source: ECB daily foreign exchange reference rates.

* Source: ECB daily foreign exchange reference rates.
1 Adjusted for one-time charges/gains and restructuring charges.
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What drives us
Our purpose

Our values

Creating sustainable value.

We put our customers and consumers
at the center of what we do.

Focusing on our strategic priorities
We are shaping our future with a strong entrepreneurial spirit based on an inspiring purpose and a
common vision for the future, which unite everyone at Henkel. Our actions are guided by clear values.

We value, challenge and reward
our people.

Our vision
Leading with our innovations,
brands and t echnologies.

We drive excellent sustainable
financial performance.
We are committed to leadership
in sustainability.
We shape our future with a s trong
entrepreneurial spirit based on our
family business tradition.

Drive growth

Accelerate digitalization

Increase agility

Fund growth

Driving growth in mature and
emerging markets is a key
strategic priority for Henkel.
In order to achieve this,
we focus on targeted initiatives
to create superior customer
and consumer engagement,
strengthen our leading brands
and technologies, develop
exciting innovations and
services, and capture new
sources of growth.

Accelerating digitalization
helps us to successfully
grow our business, strengthen
the relationships with our
customers and consumers,
optimize our processes and
transform the entire company.
By 2020, we will implement
a range of initiatives to drive
our digital business, leverage
Industry 4.0 and eTransform
the organization.

In a highly volatile and dynamic
business environment, increasing
the agility of the organization is
a critical success factor for Henkel.
This requires energized and
empowered teams, fastest timeto-market initiatives as well as
smart and simplified processes.

In order to fund growth, we
implement new approaches to
optimize resource allocation,
focus on net revenue
management, further increase
efficiency in our structures, and
continue to expand our Global
Supply Chain organization.
Together, these initiatives will
contribute to further improving
profitability and enable us to
fund our growth ambitions for
2020 and beyond.

5

6

Henkel Facts and Figures 2017

Henkel Facts and Figures 2017

7

Driving Innovation
Lightweight construction
Our material solutions help to
compensate the added weight
of batteries and electronics. This
will not only increase the driving
range of cars, but also improve
their sustainability.

Self-driving
Cameras, sensors and radar technology transfer data
and information to high-performance assistance
systems in real time. We offer up to 10 different
applications for one camera.

Displays
Our innovations contribute significantly to
achieving the best image quality and longest
service life p
 ossible for displays, as well as
enabling new designs and additional functions.

Intelligence
As many as 100 miniature computers will process the
data, making driving safer and more comfortable. Our
innovative applications protect automotive electronics,
enabling better performance and a longer service life.

Battery technology
Our leading solutions, which include thermal
compounds, structural adhesives and functional
coatings, make batteries more effective and
also m
 ore cost efficient.

The automotive industry is undergoing a fundamental
transformation: eMobility, new technologies to enable smart
mobility and autonomous driving are just some examples.
Thanks to our leading portfolio of technologies, our capabilities
to innovate and develop individual solutions, our global
presence and our strong partnerships with manufacturers
along the entire value chain in the automotive industry, Henkel
is well positioned to actively contribute to the transformation
of this industry.

www.henkel.com/futurecar
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Adhesive Technologies
Adhesive Technologies leads the global market with highimpact solutions. The business unit offers a broad portfolio
of adhesives, sealants and functional coatings through both
its Industry and its Consumers, Craftsmen and Building
businesses. The Industry business encompasses four areas:
Packaging and Consumer Goods Adhesives, Transport and
Metal, General Industry and Electronics. Our Adhesives for

Consumers, Craftsmen and Building business area markets
an extensive range of brand-name products for private, trade
and construction users.
The proportion of sales from products successfully launched
onto the market in the last five years was around 30 percent.

Selected Innovations

Top Brands in North America

LOCTITE® HY 4080™ GY

LOCTITE® PL PREMIUM® MAX

LOCTITE® HY 4080™ GY is from the new line of LOCTITE
Universal Bonders. These products are powered by hybrid
technology, which combines key attributes of both structural
and instant adhesives. These powerful adhesives offer
improved bond strength, speed and durability on a variety
of substrates and in limitless applications worldwide.

LOCTITE® PL PREMIUM® MAX is the next generation of
construction adhesive that is the strongest, most durable,
100% solid construction adhesive on the market. Using
Henkel’s unique FLEXTEC® technology, PL PREMIUM MAX
offers versatile performance ideal for any interior or exterior
project where long-term strength and durability are a must.

www.na-henkeladhesives.com

www.na-henkeladhesives.com
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Connecting with
our customers

Henkel Beauty Care is one of the leading beauty businesses
worldwide, serving both the retail and the professional
markets. In our Hair Professional business, we partner with
our customers, professional hairdressers around the world.
With our innovations and knowledge, we help them to create
new styles. We also jointly develop and market new coloring
and styling products. In 2017, we successfully launched
#mydentity® haircolor in North America, together with Guy
Tang, a leading hairdresser and social media influencer.

www.mydentitycolor.com
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Beauty Care
The Beauty Care business unit is active in the Branded
Consumer Goods and Hair Professional business areas –
both offer focused brand portfolios featuring customerrelevant innovations that create added value for our
customers and consumers.
In North America, the portfolio for retail markets
comprises a variety of beauty and personal products,
including hair styling, coloration and care products,
soaps and body washes, as well as antiperspirants

and deodorants. With our Hair Professional products, we
serve hairdressers and stylists across the region. In 2017,
Henkel expanded its Hair Professional business in the USA –
the world’s largest single professional hairdressing market –
through the acquisitions of Nattura Laboratorios, S.A. de C.V,
and Zotos International Inc.
The proportion of sales from products successfully launched
onto the market in the last three years was around 40 percent.

Selected Innovations

Top Brands in North America

®

DIAL COMPLETE® 2 in 1

göt2b® PhenoMENal

DIAL COMPLETE® 2 in 1 Beauty Bar is the only bar soap to
combine moisturizing and antibacterial benefits. This unique
nourishing formula gently cleans and moisturizes, leaving
skin feeling huggably soft and beautiful. DIAL COMPLETE
2 in 1 Foaming Hand Wash features an innovative formula,
with both moisturizing and antibacterial ingredients which
gives you soft, smooth hands, even after repeated washing.

göt2b® PhenoMENal Beard Conditioning Oil and göt2b
PhenoMENal Beard & Hair Shampoo offer consumers access
to barbershop-inspired formulas. The fast-absorbing and
light-weight PhenoMENal Beard Conditioning Oil tames
and softens facial hair. The Beard & Hair Shampoo has been
specially designed to clean and refresh beards.

www.dialsoap.com

www.schwarzkopf.com
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Leveraging
iconic brands

PERSIL® is an iconic brand – not only in Germany where it
was born in 1907, but also in more than 50 countries globally,
including the North America region. Excellent performance
and constant innovation have always been the drivers of
Persil’s success. In 2017, we were proud to celebrate the 110th
anniversary of Persil, reinforcing our promise to constantly
deliver premium cleanliness, convenience and innovation to
consumers worldwide. Moreover, North American premium
laundry detergent brand PERSIL PROCLEAN® brand was again
part of the Super Bowl® – with a highly-anticipated commercial
featuring Persil’s stain-fighting superhero “The Professional.”

www.persilproclean.com
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Laundry & Home Care
The Laundry & Home Care business unit holds leading market
positions in both the Laundry and Home Care business areas.
Our strong brands and consumer-relevant innovations play a
key role in the everyday lives of our consumers. Our Laundry
Care portfolio in North America ranges from heavy-duty
detergents, specialty detergents, fabric softeners and stain
removers to laundry performance enhancers. Henkel is the

second-largest laundry products supplier in North America
– the world’s biggest laundry care market. The Home Care
product portfolio includes household and specialty cleaners,
air fresheners and insect control products for household
applications.
The proportion of sales from products successfully launched
onto the market in the last three years was around 45 percent.

Selected Innovations

Top Brands in North America

SNUGGLE® PLUS SUPERFRESH® In-Wash Freshness Boosters

PUREX® Odor Release

SNUGGLE® PLUS SUPERFRESH® In-Wash Freshness Boosters
are the first free pour scent booster from Snuggle! Combining
snuggly freshness with odor fighting technology, Snuggle’s
Freshness Boosters give you up to 100 days of freshness
and help eliminate odors. Use with SuperFresh liquid fabric
conditoner and SuperFresh dryer sheets to have a complete
odor fighting regimen from washer to dryer.

PUREX® Odor Release provides ultimate freshness while
delivering odor elimination technology to fight the toughest
odors. Purex Odor Release has the same great stain fighting
power and long-lasting freshness that Purex consumers have
come to love and trust for their families.

www.snuggle.com

www.purex.com
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Our People
Our employees shape our company through their
commitment, knowledge and skills. They are
instrumental in driving our long-term success. We strive
to foster a corporate culture that is agile, motivational
and based on performance, to enable us to drive our 2020+
strategic priorities together. To achieve this goal, we
create a working environment that is inspirational, based
on trust, and focused on with team spirit – all of which
builds on an open and appreciative leadership culture.
We specifically nurture our employees and support their
personal development to strengthen their loyalty and
motivation.
What makes Henkel special
Everyone who works at Henkel moves in an environment
characterized by its global nature and diversity. We are
represented by some 53,700 employees (as at year-end
2017) with 120 different nationalities operating in 78
different countries. More than 9,000 employees, or
16.9%, are located in North America.
We strive to integrate all new employees from acquisitions
quickly and in a respectful manner, as demonstrated, for
example, by our merger of The Sun Products Corporation,
which we acquired in 2016. By August 2017 we were
already able to bring the employees from both companies
together at our new site in Stamford, Connecticut.

Virtual learning

What we offer
Our three business units and central functions offer
numerous vocational options and individual career
opportunities.
We value diversity in our workforce and proactively
create an inclusive work environment that fosters all
dimensions of diversity, including cultures, gender,
generations, and life stages. Globally, 34.5 percent of
the managers at our company are women – the number
for North America is at a similar level. We want the
diversity in our workforce to reflect the diversity in our
customer structure.
We offer our employees a broad range of learning
programs and opportunities to acquire new capabilities,
with digital learning platforms playing an increasingly
important role.
We are focusing increasingly on digital communication
platforms to foster and energize exchange that
transcends department, country or hierarchy
boundaries.
We encourage our managers to promote flexible
work arrangements that support both business and
individual needs.
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Sustainability

Celebrating our
ambassadors

Sustainability as one of our corporate values
Our commitment to leadership in sustainability is
anchored in our corporate values. We want to create
more value – for our customers and consumers, for
the communities we operate in, and for our company
– while, at the same time, reducing our environmental
footprint. We aim to pioneer new solutions for sustainable
development while continuing to shape our business
responsibly and increasing our economic success. Our
sustainability strategy provides a clear framework for this
aim and reflects the high expectations of our stakeholders.

Key drivers for the coming years
We are convinced that our focus on sustainability is
more important than ever before, and that it supports
our growth, improves our cost efficiency, and reduces
risks. We already have a strong foundation on which to
build, and can demonstrate a successful track record.
To reflect the growing importance of sustainability for
our stakeholders and our long-term economic success,
we defined three key drivers in 2016 that will help us to
advance sustainability at Henkel over the coming years:
• Strengthen foundation
• Boost engagement
• Maximize impact
Leading position confirmed in indices and ratings
Our progress and performance in sustainability was
once again recognized in numerous rankings and ratings
in 2017. For example, Henkel is listed in the Dow Jones
Sustainability indices World and Europe as “industry
group leader” in the Household Products category.
Sustainability Ambassadors
In 2012, we launched our global Sustainability
Ambassador program. We are training our people
on sustainability and encourage them to share that
knowledge with their colleagues, suppliers, customers
and students in the community in order to make a social
contribution. By the end of 2017, more than 50,000
employees have become Sustainability Ambassadors.

Our goal for 2030 is to triple the value we create for the
footprint made by our operations, products and services.
We refer to this goal as “Factor 3.”
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Social Engagement

Helping hands

Corporate citizenship has been an integral part of our
corporate culture ever since the company was established
by Fritz Henkel in 1876. Our lasting and long-term
commitment to social involvement that goes beyond
direct business interests was especially evident in the
creation of the “Fritz Henkel Stiftung” foundation in 2011.
Our engagement is based on the four pillars of our
corporate citizenship program: corporate volunteering,
social partnerships, brand engagement and emergency
aid. By 2020, we want to improve the quality of life of 10
million people through our social engagement. Henkel
and the “Fritz Henkel Stiftung” support projects in the
areas of education and science, social needs, art and
culture, fitness and health, and the environment. Across
the world, organizations and private initiatives are
dependent on people who are willing to volunteer in their
free time. Active and former Henkel employees are giving
a helping hand where help is needed and doing their part
for a better world.
Supporting hurricane relief measures
Following several tropical storms which hit the United
States and Puerto Rico in fall 2017, Henkel provided
emergency aid such as food, clothing, and supplies in the
communities where Henkel employees and their families
live. In addition, employees from across North America
raised money for the American Red Cross to support
hurricane relief efforts. These donations were matched by
the “Fritz Henkel Stiftung” foundation. Henkel employees
wanted to do more – a team of 28 colleagues traveled to
Puerto Rico to help rebuild and repair homes in the local
community. The project was supported by the company’s
corporate volunteering “Make an Impact on Tomorrow”
initiative.
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Our four pillars
Corporate volunteering

We support employees and retirees in their
voluntary social engagement through the
“Make an Impact on Tomorrow” initiative.
Social partnerships

In social partnerships, we support social
initiatives and public institutions at Henkel
sites around the world.
Brand engagement

In addition to Henkel’s corporate-wide social
engagement, our brands are also involved in
partnerships with social initiatives and public
institutions around the world.
Emergency aid

After natural disasters, Henkel responds
quickly and pragmatically, providing aid
through our foundation, the “Fritz Henkel
Stiftung,” wherever it is needed in the world.

Henkel North America - Main Locations
Henkel Corporation
North American Headquarters
Adhesive Technologies: General Industry
Rocky Hill, CT
Henkel Consumer Goods Inc.
Henkel Consumer Goods Headquarters
Stamford, CT

Westlake, OH

Mississauga, ON

Rocky Hill, CT

Henkel Corporation
Adhesive Technologies: Packaging and Consumer Goods
Bridgewater, NJ

Stamford, CT

Henkel Corporation
Adhesive Technologies: Electronics
Irvine, CA

Madison Heights, MI

Culver City, CA

Irvine, CA

Henkel Consumer Goods Inc.
Beauty Care Hair Professional
Culver City, CA

Bridgewater, NJ

Henkel Corporation
Adhesive Technologies: Transport and Metal
Madison Heights, MI
Henkel Canada Corporation
Adhesive Technologies, Beauty Care Hair Professional,
Henkel Consumer Goods
Mississauga, ON
Henkel Corporation
Adhesive Technologies: Consumers and Craftsmen
Westlake, OH

Would you like to learn
more about Henkel?
You can find more information about Henkel
and its presence in North America, the progress
we have made in implementing our strategic
priorities and ambition, as well as our sustainability
strategy, online:

www.henkel-northamerica.com
...or, check out our customizable news source,
Spotlight, featuring the latest in Henkel North
America news, press, social media, and more at:

www.henkel-northamerica.com/spotlight

©2018. Henkel Corporation. All rights reserved.

Henkel app available
for iOS and Android:
Henkel in social media:

www.facebook.com/henkel
www.twitter.com/henkel
www.linkedin.com/company/henkel_2
www.instagram.com/henkelglobal/
www.youtube.com/henkel
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